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The stakeholders of Magyar Telekom Group include all those
groups, which have an influence on, or hold an interest in
the implementation of the objectives of the Company. The
Company earlier identified its stakeholders through review of its
management systems and benchmark studies, and maintains
continuous contact with them to ensure that their interests are
taken into consideration in the course of its operations. Their
opinion and critical comments are important for us in respect of
our sustainability activities. We had the opportunity to meet with
our stakeholders on several occasions at forums and surveys
as well as in person where we could discuss our sustainability
activities and challenges.

Our most important stakeholders are considered to be
the regulators, investors, employees, communities, NGOs,
suppliers, partners, the media and future generations.
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In 2018, we organized the 19th Sustainability Roundtable
hosting an open discussion platform for a better insight about
the sustainability expectations of different stakeholder groups
towards Magyar Telekom Group. We also use this opportunity
to carry out fruitful discussions about the problems raised, and
also to present our sustainability achievements and further
goals. Organizers and participants have a free platform to share
their thoughts and cooperate in building a sustainable future
together.

In the course of the roundtable discussions participants
received a wrapup of our sustainability strategy, goals and
results, and in the second part of the event, our guests - Dr.
Juhos Andrea (Managing Partner Lee Hecht Harrison Hungary),
Friedl Zsuzsanna (CHRO Magyar Telekom Plc.), Mautner Zsdfia
(gastro blogger, Chili és Vanilia blog), Sterczer Hilda (mountain
climber, wall climbing trainer) and Szentesi Eva (writer, anti-can-
cer activist, Senior Fellow WMN.hu) - joined in a discussion
about the challenges of lives and careers of women from diverse
perspectives. The presentations are available here.

MATERIALITY EVALUATION BY
STAKEHOLDERS

As part of the preparation process of Magyar Telekom’s Corpo-
rate Sustainability Report we rely on our preliminary research
findings and regularly monitor the opinions of our stakehold-
ers concerning the importance of our sustainability topics. We
conduct an annual survey aiming to find out how different stake-
holder groups evaluate the corporate sustainability practices of
our company. Our questionnaire offers the rating of 37 topics on
a 1-5 scale where 1 stands for the least important and 5 for the
most important topic.

The analysis and evaluation of the answers plays a crucial role
in the evaluation and materiality rating of our sustainability activi-
ties for this report. All topics are important contributing elements
to the successful delivery of our strategic goals, nevertheless we
pay particular attention to those that our stakeholders pointed to
with high level and medium level importance.

Next to the rating of topics our stakeholder survey asks the fol-
lowing questions as well:

= suggestion of other relevant sustainability topics that are not listed

= examples of important scientific findings that would be impor-
tant and worth for consideration for ICT companies.

= threats and opportunities for companies in relation to their
sustainability approach

= the most commonly used communication platforms of Magyar
Telekom from where its sustainability activities and approach
is accessible,

= which global Sustainable Development Goals (SDGs) should
Magyar Telekom consider as priorities, based on its activities.

The latest survey, conducted in December 2018, shows that
most of our stakeholders consider climate protection, energy
efficiency, protecting children in the digital world and customer
satisfaction as priorities. In the areas of ICT-relevant scientific
achievements, they underlined the importance of climate pro-
tection and innovation, which we address in our report in sepa-
rate subchapters. As to risks and opportunities, the responders
mentioned cimate protection, information security and circular
economy. Our stakeholders found that Telekom can mainly con-
tribuite to the achievement of SDG4: Quality Education, SDGS:
Decent Work and Economic Growth and SDG12: Responsible
Consumption and Production.
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TOPICS EVALUATED BY THE STAKEHOLDER GROUPS AND THEIR IMPORTANCE
Climate protection and energy efficiency ---- 2,93 2,65 2,62 2,67 -
Protection of minors in the Digital Age ---- 285 250 251 243 | 297
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Emissions 2,17 2,68 2,36 2,39 2,46 2,80
Sustainability in the supplier chain 2,65 2,94 2,87 2,75 2,52 2,41 2,71 2,79
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Corporate compliance DN o0 |2 | 285 233 211 247 262
Supplier relations SN 253 251 231 219 234 282
Local procurement 2,77 2,87 2,46 2,32 2,31 2,36 2,62
Senvice availabily BN 287 243 23 200 211 260
Initiatives to eliminate the digital divide 2,53 2,58 2,38 2,27 2,04 2,60
223,:3?:;9 legal and ethical aspects of content service 287 227 238 212 1,80 255
Regulatory compliance 2,96 2,85 2,86 2,93 2,47 2,37 2,09 1,89 2,55
ICT for sustainability 2,89 2,90 2,71 2,87 2,39 2,31 2,13 2,03 2,53
Risk management D0 286 | 280 227 244 232 223 204 282
Managing changes 2,98 2,63 2,74 2,53 2,50 2,14 2,27 2,29 2,51
Suppliers’ Award 2,84 2,75 2,96 2,87 2,34 2,21 2,09 2,00 2,51
Safe use of mobile phones, electromagnetic fields 206 BN 275 | 253 235 227 193 187 248
Our employees as corporate citizens 2,97 - 2,95 1,93 2,42 1,99 2,00 2,29 2,47
Talent management 2,98 2,55 2,60 2,87 2,38 2,12 2,24 2,01 2,47
Professional cooperation --- 1,87 2,46 2,06 2,09 2,03 2,44
Involvement of our customers 2,70 2,60 2,36 2,87 2,17 1,78 2,08 2,09 2,33
Donation at6 BB 252 220 226 8¢ 191 204 23
Investor relation 2,73 2,71 2,27 2,53 2,24 1,82 1,83 2,06 2,27
Sponsorship 2,13 2,69 1,99 2,20 1,79 1,54 1,57 1,59 1,94
Political presence 1,33 1,52 1,27 2,00 1,11 0,99 1,13 1,03 1,30

We wish to continue on joint thinking and cooperation with our stakeholders therefore we encourage everyone to share their
comments, ideas and opinion with us by sending them to the fenntarthatosag@telekom.hu email address.


http://WMN.hu
https://www.telekom.hu/rolunk/fenntarthatosag/esemenyek/2018/kerekasztal-beszelgetes
mailto:fenntarthatosag%40telekom.hu?subject=
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STAKEHOLDER INVOLVEMENT

Successful operations neccessitate strong stakeholder relations.
Below you will find a list of our key activities with our stakeholders
the details of which are elaborated in the respective chapters of
this Report:

= |nvestors - Investor (and responsible investor) assessment

= Customers - Sustainable products and services, hello holnap!
mobile application

= Employees - community solar project pilot, corporate
diversity culture survey, hello holnap! points

= Regulators - conformity, regulatory relations

= L ocal communities -Telekom Voluntary Day, Autistic Art

strategic partnership, Telekom Community Gardens

= Non-profit organizations - sustainability panel discussions,

Sustainability Day

= Suppliers - sustainable supplier chain, Magyar Telekom

TOP3 sustainable supplier award

= Media - Sustainability Media Club, Sustainability Press Award

= Future generations - Become an IT expert!, sustainable

innovation

FREQUENCY OF THE INVOLVEMENT OF OUR STAKEHOLDERS

AND KEY EVENTSIN 2018

CUSTOMERS

Within the frame of the Omnibusz survey we ask Telekom and
non-Telekom customers about their consumption habits four
times a year. We survey core services, such as TV, internet,
telephone service as well as energy and insurance too. Four
times a year we include questions on sustainability as well.
We normally involve 752 persons in the survey.

The hello holnap! mobile application was downloaded more
than 19,000 times by the end of 2018. Users may collect
points through the application that can be exchanged into
money then donated to non-profit organizations available in
the application. In 2018 users collected thousands of points
and donated HUF 3.5 million to the beneficiaries.

The purpose of the sustainability assessment is to identify
the sustainability impacts of our products and services and
determine whether the given product or service has favorable
environmental and social impacts, or whether it contributes
to long-term economic growth. Our revenue from sustainable
products and services is increasing year by year. By 2018, the
revenue from these products has reached a 35.6% ratio.

On November 27, 2018 T-Systems Hungary Symposium was
organized for the seventh time in the Budapest Congress
Centre with almost 2000 registered guest. The Symposium,
considered as the biggest whole-day professional event of
the industry, presented how digitization can bring businesses
and communities closer to their own success. In 2018 the
motto of Symposium was “Human dimensions, technological
distances” to showcase the digital future, what social, cul-
tural, business and economic effects it brings and what does
this mean technologically.

In 2017, for the first time on the second day of T-Systems
Symposium, we opened the gates for the students as the
digital future is already being built together. In addition to
the innovations in the field of entertainment, the university
students were able to listen to exciting presentations and a
roundtable conversation.

SHAREHOLDERS

The Chief Executive Officer and the Chief Financial Officer
presented quarterly results to the representatives of inves-
tors four times during 2018 (21/22 February 2018: Release
of fourth quarter 2017 results; 8/9 May 2018: Release of first
quarter 2018 results; 7/8 August 2018: Release of first half
2018 results; 7/8 November 2018: Release of third quarter
2018 results).

On 10 April 2018 the Annual General Meeting was held,
convened by the Board of Directors of Magyar Telekom Tele-
communications Public Limited Company, at which the AGM
approved the audited consolidated and standalone financial
statements of the Company, as well as the Corporate Govern-
ance and Management Report of the Company for the busi-
ness year of 2017, and decided on the use of the profit after
tax earned in 2017.

In 2017 we participated at several investor conferences and
roadshows around the world, the most significant were:

= 20 March 2018: PKO CEE Capital Markets Conference —
London

= 21 March 2018: Citi European & Emerging Markets Tele-
coms Conference - London

= 3 April 2018: Concorde investor Meetup - Budapest

= 9-10 October 2018: Erste Group CEE investor conference
- Stegersbach

= 12-13 November 2018: European roadshow organized by
Raiffeisen - Frankfurt, Tallin, Stockholm

= 3-4 December 2018: US roadshow organized by Citi - New
York, Boston

Magyar Telekom’s top management and staff from the Inves-
tor Relations department spend 10-15 days abroad every year
at various roadshows and conferences in the main centers of
the financial world, where the vast majority of fund manag-
ers and investors are active. Around 100-150 meetings take
place annually with investors and analysts.

Magyar Telekom also gives space on its website to satisfy
the information needs of interested parties. Up-to-date infor-
mation can be found in the ‘Investor Relations’ section about
the company’s financial situation (quarterly financial reports),
general meetings, and dividend payments. The current listing
of Magyar Telekom’s shares and all the information neces-
sary to get in touch with the corporation are also available.
The e-mail address and telephone number of the Investor
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Relations department can be found on the website, and mem-
bers of the department respond to questions sent via e-mail
as quickly as possible.

In addition to the above, the corporation assesses inves-
tor needs each year with the help of a questionnaire. An
independent specialist firm is commissioned to prepare a
so-called perception study, which assesses investors’ opin-
ions, needs and expectations with the help of a series of
detailed questions asked to a representative sample.

Magyar Telekom continues to be assessed by responsible
investor ratings. Responsible investors are those who con-
sider each company’s environmental and social performance
in addition to financial and risk analysis during their investor’s
assessment processes.

Magyar Telekom has been listed among the CEERIUS (Cen-
tral Eastern European Responsible Investment Universe)
Index companies of the Vienna Stock Exchange that offer
outstanding performance. ISS-oekom responsible investment
assessment agency published in April 2018 named Magyar
Telekom as the ICT demonstrating the best sustainability
performance in its sector. We also remained a member of the
FTSE4Good Index in 2018, where the related assessment put
the company among the top 10% of the sector. At the same
time, we received an AA rating from MSCI ESG Research on
their scale ranging from CCC to AAA. We have continued our
participation in the Carbon Disclosure Project (CDP), in the
framework of which the largest companies report on their cli-
mate protection measures, the related risks and opportunities
and their CO, emissions to the key investors.

FTSEAGo0d

Corporate
Responsibility :
Prime

rated by
ekomreslearch
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REGULATION AUTHORITY

In case of industry-specific draft strategies and draft legisla-
tions circulated by the lawmaker for public discussion Magyar
Telekom harmonizes with authorities mainly by invitation.

Magyar Telekom regulary contributes to harmonization with
interest representation forums (in particular with the: Com-
munications Reconciliation Council [HET], IVSZ Alliance
for the Digital Economy) where the company’s key objective
is to establish a common legal and professional opinion on
the legislative process. HET is the dedicated consultation

EMPLOYEES

Social responsibility and a sustainability mindset are key ele-
ments of everyday life within the company. Individual com-
mitment to these values is something that we pay attention
to during our recruitment processes. Our employees engage
in multiple events and activities that involve volunteer work,
opportunities to donate and several other forms of taking part
in corporate social giving.

In 2018 Magyar Telekom supported the 33-year old Telekom
Vivicitta city run as a naming sponsor. The event was simulta-
neously held in Budapest, Gyoér, Miskolc, Szeged and Pécs.
More than 30,000 people from 84 other countries came to
participate in the big run. Our colleagues were encouraged
to take part in the city run with preliminary internal campaigns
and by an option of preferential admission. 1,100 employees
- together with their families - took part in the biggest sport
event of springtime, with a total of 1,200 race numbers for the
city and supported the Autistic Art Foundation. Depending on
the distance completed the participants were awarded with
hello holnap! points and could collect one extra point only for
cheering.

At the end of 2018, employees tarted to relocate to the new
HQ building at Kényves Kalman korut, so the “It is good to
give! Cookie Campaign” organized jointly by Magyar Tele-
kom, T-Systems and the Sustainability Media Club on Decem-
ber 3 was already held at the new location. At 9 locations
across the country, close to HUF 1.2 million was collected,
which the company donated in 2018 again to our strategic
partner, Autistic Art Foundation, and through them, to the
cause of helping young people living with autism. Besides the
employees, Telekom also involved its customers in the effort
to raise donations. Through the #mindenkibelead (“everyone
chips in”) social campaign running through January 3, and by

partner of the telecommunication industry in respect of the
Digital Welfare Program (DJP) - the former Digital National
Development Program (DNFP) - launched as a result of the
InternetKon national consultation that determined the future
of the domestic internet market. During the planning and
implementation of the government decree, issued to ensure
the implementation of the DJP, the HET represents the stand-
point of the industry.

using the electronic holidays’ greetings postcard service (tele-
kom.hu/karacsony), anyone could donate an additional HUF
200. As a result of the initiative, HUF 7.2 million was collected
to support Autistic Art - Mosoly Otthon Foundation.

Volunteer work is an organic part of Magyar Telekom’s cor-
porate culture. Our Sustainability Strategy sets the objective
of putting in 50 000 volunteer work hours by 2020. In 2018,
more than 1000 colleagues put in a total of 11 988 hours,
thus generating value for the society in an amount equivalent
to HUF 42 million. Digital education is one of the main areas
of our volunteer efforts, which interns are also invited to take
part in from 2018.

LOCAL COMMUNITIES

The agreement fits into the Telekom general sponsorship
objectives and aligns with the mother company’s interna-
tional support system: Hungary’s leading telecommunication
service provider supports the biggest and most successful
clubs and their athletes - like the Hungarian Olympic Commit-
tee, Telekom Veszprém, the Hungarian Swimming Associa-
tion, the FTC and the Hungarian Paralympic Committee.

Magyar Telekom and the Contemporary Architecture Center
(KEK) continued operation and maintenance of the commu-
nity gardens. The gardening works continued in the Csardas
Garden and Kerthatar Community Garden. The two gardens
offer an opportunity for urban gardening for more than 150
families in the city.

In the framework of Telekom Volunteer Day 2018, traditional
forms of volunteer work were performed at 25 locations
nationwide. In the Budapest region, Telekom’s volunteers
worked on the gardens of Heim P&l Pediatric Hospital and
Tlzolto Street Pediatric Hospital, among others. The Normafa
and Széchenyi Hegy stations of the Hungarian State Rail-
way Children’s Railway, as well as 18 kennels of Ebremény
Association’s Strazsa Dog Shelter were also cleaned up and
renewed in their appearance. Efforts to push back invasive
species of plants that spread to the detriment of native ones
took place at several nature reserves simultaneously, and

NON-PROFIT ORGANIZATIONS

Everyone had the opportunity to exchange ideas and expe-
rience with NGOs at the annual Sustainability Roundtable
discussions, in Budapest. In 2018 the panel discussion was
organized for the 19th time.

The Sustainability Day of Magyar Telekom has been organ-
ized for eleventh time on the last Saturday of September. In
2018 there were 6,000 people wanting to know more about
the topics raised. They could visit more than 40 exhibiting
stands at the event, and receive information about the work of
non-profit organizations who were also present.

By 2018, the number of NGOs Telekom customers could
support through the “hello holnap!” application had raised to
eleven. In one year, users donated a total of HUF 3.5 million
to the Foundation for Afrika, ArtMan Association, Autistic Art
Foundation, Etyek Animal Shelter, Responsible Gastro Hero,
HuMuSz Alliance, Hungarian Food Bank Association, Hun-
garian National Society of Conservationists, Patronus House,
SUHANJ! Foundation and Transparency International Hungary.
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volunteers also visited three boarding homes supported by
Autistic Art Foundation (Kozarmisleny, Szakald, Miskolc) to
help out in maintenance of the homes.

Magyar Telekom launched its Civil Tariff Package service for
NGOs in March, 2004 with beneficial rates and service pack-
age. In 2018 the Company invited applications on one occa-
sion and provided discount schemes to 31 organizations in
an overall value of nearly 4 million HUF.



http://telekom.hu/karacsony
http://telekom.hu/karacsony
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MEDIA

Magyar Telekom and Sustainability Media Club held an
award ceremony in 2018, too, to recognize positive exam-
ples of sustainability initiatives, stories on solutions to social
problems or changing public mindset, as well as content
demonstrating the positive societal effects of digitalization
and communication. In 2018 30 applications were submitted

SUPPLIERS

Magyar Telekom has invited his suppliers to fill out the Eco-
Vadis assessment, which evaluates companies in terms of
their economic, environmental, social and responsible pro-
curement operations. As a result 6 suppliers have received
direct and 11 suppliers indirect evaluation of social, environ-
mental, economic and sustainable procurement aspects in
2018. Magyar Telekom Sustainability web audit is a series of
questions on environmental, social and business ethics top-
ics. 22 companies participated directly in the survey in 2018.
Respondents were informed about their results, where they
have received topic specified feedback on their performance.

The best rated suppliers in 2017 were awarded at the 18th
Sustainability Roundtable Discussion event on June 18,

FUTURE GENERATIONS

In 2018, we continued our “Become an...” digital educational
and IT vocational program. In course of the year, we reached
out to 5358 students countrywide with our 161 “Become an IT
expert!” training sessions held by Telekom volunteers. In the
first half of the year, we invited highschool students and their
teachers to compete in our “Be a Creative Mind!” contest.

The Telekom Electronic Beats program series rocked on in
2018, too. In addition to the independently organized events,
Telekom Electronic Beats also took part in organizing Crea-
tive Camp 15, where participants were invited to learn more
about how to compose music on hardware and software. The
Telekom Electronic Beats Festival, held on September 13,
included a contemporary music lineup, lifestyle market, mov-
ies and other activities.

to Magyar Telekom’s Sustainability Media Award. Projects
could be nominated in three categories: ,TV/radio/video
content”, ,written content (print, online)” and ,blog, vlog”. The
projects were required to address environmental, social or
economic phenomenon. The awards were distributed among
the winners on the ninth Sustainability Day.

2018. At the event, the ,Magyar Telekom’s TOP3 sustainable
supplier 2017” title was given to: Cisco International Limited,
Huawei Technologies Hungary Kft. and Capgemini Magya-
rorszag Kft.

Deutsche Telekom provides significant support for the sus-
tainable improvement of supplier relations through sectorial
initiatives such as JAC - Joint Audit Cooperation. As part of
the system, in 2018 a total of 12 indirect Magyar Telekom
suppliers were audited.

Music and festivals are among the main targets of Magyar
Telekom’s sponsoring efforts. The company has been sup-
porting the VOLT, the EFOTT and the Sziget Festival. Besides
offering a great opportunity to present our brand these events
are also important occasions for the event-specific presenta-
tion of our ICT products and services. By way of supporting
festivals Magyar Telekom reached nearly 850 000 young
adults in 2018: 152 000 persons partied at the VOLT, 125
000 at EFOTT and 565 000 at the Sziget Festival.

In addition to supporting the festivals, in 2018, Telekom worked
on further improving the concert experience. In the framework of
the cooperation with Budapest Park, 15 concerts were held where
participants could try a VR solution, putting them on stage, among
the performers, making them part of the main stage experience.

SUSTAINABILITY DAY

The Sustainability Day (FN11) was organized on the eleventh
occasion on September 30th. The conference with the slogan
“ELEVEN” (LIVELINESS in Hungarian) was organized in the
Aquarium club and more than 6000 visitors were interested in.
This time, it was Andras S. Takdcs (On The Spot) who helped
the audience get into an ELEVEN (“lively”) mood by his inspira-
tional speech.

Experts on the environmental panel addressed issues concern-
ing biodiversity, urban flora and fauna and “lively” environment
protection and renewing energy sources. Afterwards, members
of the social panel explored the “lively’ society of the present
and the future along generations, cultural diversity and cultural
intelligence. Experts on the economic panel discussed micro
and macro economy, trends, outlook, the operation of start-ups,
as well as digital agriculture with the purpose of identifying what
makes an economy ‘“lively”. Panel +1 was organized around
the theme of the individual in 2018, too, seeking, this time, an
answer to the underlying question of what makes the individual
“lively” in his or her everythey life, be the person in question a
woman or a man, young or old, with or without handicap, or
even a star athlete.

The attendees of the event could visit many of reputable organ-
ization who presented their sustainability activities. During the
day more than 40 exhibitors waited visitors with interactive pres-
entations, games and informational materials. The exhibitors
informed people about sustainable transport, renewable energy
using, urban gardening, waste management and recycling, sus-
tainable food and conscious consumption, equal opportunities
and accessibility, introduced digital solutions, but there were a
lot of children’s program for the little ones.

Our Sustainability Day is an opportunity every year for Magyar
Telekom to recognize the best. In addition to the Sustainability
Press Awards founded jointly with Sustainability Media Club,
we also recognized the winners of the ,What makes you tick?”
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creative contest, which forms a part of the FN11 event. The jury
handed out 3 prizes in the different categories of film, music/
slam and creative projects, and visitors of FN11 votd for the win-
ner of the audience award.

Within the frame of the Sustainability Press Award the applica-
tions were submitted in three categories. The winner “TV/radio/
video content” category was a journalist from 24.hu, Déavid
Czvick (Inforadié) with his “Okosvilag” ('Smartworld’). In the
“press (onling/print)” category the members of the jury, dele-
gated by Telekom and the Sustainability Media Club, gave the
first prize to Bea Belicza (24.hu) for the “Vakséaga adott életcélt
az Angliaban tanuld magyar fiinak” ("Hungarian student study-
ing in England builds his life’s purpose on being blind’) article.
In the “blog, vlog” category the first prize was given to Réka
Nagy (Okoanyu blog) for her article: “Szemétbé| termel energiat
a zsenialis magyar talalmany” ('Ingenious Hungarian invention
turns waste into energy’).

In line with our traditions acknowledgments were given to the
three most popular exhibitors on the basis of the attendees’
votes. This year the acknowledgment was given to NEO Hungar-
ian Helper Dog Public Benefit Association, Meixner School and
Eco-generation of the Future Foundation.

The all-day event was closed by a huge party to the music of
Anna and the Barbies band.



http://fenntarthatonap.hu
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THE HELLO HOLNAP! APPLICATION

In 2018 Magyar Telekom concluded donation contracts with
eleventh nonprofit organizations within the framework of the
hello holnap! application keretein belll. The Foundation for
Africa, ArtMan Association, Autistic Art Foundation, Society
for animals of Etyek, Heroes of Responsible Dining, Humusz
Association, Hungarian Food Bank Association, Hungarian
Nature Conservation Association, SUHANJ! Foundation,
Patronus Haz and Transparency International Hungary could
collected donation until 31th December, 2018.

The hello holnap! application is available for iOS, Android and
Windows phone. This is one of the most popular Magyar Tele-
kom application and has been downloaded nearly 9,000 times.

DELFIN AWARD

In 2008 our company established the DELFIN Award: The award
stands in Hungarian for a Committed, Sustainable, Inovative
Generation. With the DELFIN Award Magyar Telekom wants to
promote the idea of sustainable development among all compa-
nies in Hungary and recognize efforts made towards this goal.
The award is given to suppliers offering outstanding perfor-
mance in the field of sustainability, on the basis of applications
judged by a board of professionals.

Any Hungarian enterprise could apply for the DELFIN award in
2018 - with implemented and running programs in 4 categories:

= sustainable innovation category,
= diversity category,
= climate protection category,

= sustainability awareness category

The award ceremony was held on June 14, 2018 at the 19th
Sustainability Roundtable discussion. The roundtable discus-
sion and the DELFIN Award ceremony was organized in the Tel-
ekom HQ.

The professional jury of the event rewarded exemplary sustainabil-
ity solutions and performance among the competing companies.

Winners of the DELFIN Award in 2018:

= |n “Climate protection” category:
= Budapest Airport Zrt.

= |n “Sustainable awareness” kategoridban:
= Jovs Oko-Nemzedéke Alapitvany
= Kezes-labas jatszohaz

The application materials can be found on this website (only HU).
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https://www.telekom.hu/rolunk/fenntarthatosag/hello-holnap/mobilalkalmazas
https://afrikaert.hu/?SID=md1n3p4qfeh08e3fp8ccgfe9e5
https://afrikaert.hu/?SID=md1n3p4qfeh08e3fp8ccgfe9e5
http://artman.hu
http://autisticart.hu
https://www.etyekimenhely.hu
https://www.etyekimenhely.hu
https://gasztrohos.hu
https://humusz.hu
https://humusz.hu
https://www.elelmiszerbank.hu
https://mtvsz.hu
https://mtvsz.hu
http://suhanj.hu
http://patronushaz.hu/hu/
https://www.telekom.hu/rolunk/fenntarthatosag/esemenyek/2018/kerekasztal-beszelgetes

